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From the Desk of the PRESIDENT

Dear Friend of FEE,

More than two centuries ago, Americans wrestled with the
question, “How do we win our liberties?” Brave men on the
battlefield answered it, and America became a nation.

Today, we are once again engaged on a battlefield—this
time, an intellectual one centering on the question, “Can we
keep our liberties and restore those we’ve lost?”

At FEE, we believe that by focusing our message on
high school and college-aged students, we’ll answer that
question with an emphatic YES!

But the clock is ticking. The future is coming whether liberty
is ready for it or not. We must use every technology, every
educational tool, and every communications opportunity

to inspire young people with the “freedom philosophy.”
That’s why, if you've been watching, you can’t help but

have noticed that FEE’s impact is growing immensely. And
we're better at it today than we were yesterday, and we’ll be
better yet tomorrow.
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Continuous improvement combined with relentless
passion can—and will—change the world.

Most young people go through 16 years of school,
hearing little about what we at FEE regard as critically
important—the connection between liberty and personal
character; the vitality of a free society of responsible
adults; the magic of entrepreneurial value creation; and
the indispensable importance of private property, free
markets, and limited government. If we don’t turn that
around, we may not recognize the country that our
children and grandchildren will inherit.

Make no mistake, the problem is huge. But we're on it.
And we're as optimistic as it gets. We're counting on your

partnership because FEE intends to win.

Sincerely,

Pt ook

Lawrence W. Reed | President
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The Challenge
FREEDOM By 2020, 16 million more young
FACES people will reach voting age in the

U.S. In our schools and universities,
many will learn to admire socialism
and support the Progressive agenda.

How will they learn to view the world
through a free-market lens unless

we reach out and inspire them with
our ideas?
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The FEE SOLUTION

FEE believes that early education in...

Humane values
Free-market economics
Individual liberty

Entrepreneurial ethics Results in...

6 | Annual Report 2016

N
d

> Which produces a world rooted in...

Robust civil society

Free enterprise

Limited government

Free and flourishing people







Developing Young Minds,
ONLINE & OFFLINE

FEE attracts massive new
audiences. We then guide

them on compelling journeys
into freedom as a life philosophy
through our suite of digital,

IN-person, and co-branded

programs.

10 | Annual Report 2016

ATTRACT

Social Media
Online Advertising
Search Engine Optimization

FEE Faculty Network

%

Student Outreach Partners

ENGAGE

o =

Sl

Daily Content linked to
the timeless freedom
philosophy

. &b

i il

70-year Archive of
articles, books, and
eBooks

— @

Digital Distribution

ACCELERATE

|
]

Seminars and Events

— B

| ——

Online Courses

A

Program Partners

ACTIVATE

- {1

FEE Alumni Network

Destination Partners
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A growing number of
STRATEGIC

PARTNERS

An investment in FEE is
an investment in the entire
liberty movement.
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STUDENT OUTREACH PARTNERS
FEE partners with student and teacher outreach groups
to engage new audiences through online content, print

publications, and in-person programs.

DIGITAL DISTRIBUTION PARTNERS
FEE republishes and shares content from many of the
best sources for pro-freedom writing and video on the
Internet. Anyone may republish FEE's content at no

charge so long as they provide attribution to FEE.org.

PROGRAM PARTNERS
FEE partners with groups to host both FEE-branded and

co-branded student programs nationwide.

DESTINATION PARTNERS
FEE directs students to partners’ content, programs,
and career opportunities for further progress along their

journeys toward discovering liberty.
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Student SEMINARS
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FEE in the
CLASSROOM

Released in 2016, Economics in
One Day is a 3-5 hour classroom
workshop that introduces students
to the humane values and ethical
principles of free markets, inspiring

them to view individual liberty, ECONOMICS IN Uher Vit
ONE DAY

The Essent

Verstindlich erkliirt an einem Tag

economic freedom, and personal

character as the keys to human

prosperity.
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Oi’lllne Ledri’lli’lg In 2015, FEE released its first online course, - j_’l",;» ONLINE COURSE ENROLLMENT

W I T H F E E the Economics of Entrepreneurship — a
30-40 hour online course designed to offer

students aged 14-26 an in-depth education
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on the interaction between free markets,
individual freedom, entrepreneurship, and ‘
oersonal character. Through the development

of new courses and leveraged

outreach, FEE reaches ir -'ré,asing

IN 2017, FEE OFFERS FIVE ONLINE COURSES: .
numbers of students worldwide

Economics of Entrepreneurship thral e ’ursevvork

Booms & Busts é -
j ‘
Economics in One Day on FE uf :

Economic Principles: Cooperation and Prosperity

Poverty, Prosperity, and Opportunity
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Freedom in the PALM OF YOUR HAND 2017

2016
250,874
_ 2015
FEE continues to 195,045
be a global leader in 2013 2014
L . 115,232
the distribution of 89,481
print and electronic
publications. g

In 2016, FEE distributed
over 150,000 eBooks through
FEE.org, Amazon.com, the

FEE Store, and distribution

partnerships.

FEE in the MEDIA

In 2016, FEE President Lawrence W. Reed released Rec[

In 2016, FEE President Lawrence W. Reed and
his seventh book, Real Heroes, in partnership with the _ Vi
Intercollegiate Studies Institute. Real Heroes profiles 40 e Director of Contentdeffrey fucker reached 10 MILLION individuals

INSPIRING
TRUE STORIES of

heroic individuals who have changed the world through ol WieldleYilel2 through over 150 Speakmg engagements online,

CHARACTER,

their courage, character, and conviction. and CONVICTION

INn person, and through mass media.
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FEE.org: The Web’s Home for FREEDOM

Trend in Weekly Sessions

Through the employment of cutting-edge
technology, innovative digital marketing,
and high-quality content, FEE.org brings
the principles of freedom to ever-widening

circles of audiences worldwide.

FEE.org has experienced unprecedented
growth in recent years, making it among the
world’s most highly trafficked websites for

the ideas of freedom.
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WEBSITE USER SESSIONS PER WEEK
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From 2014-2016,
FEE.org traffic
has doubled

every 14 months.
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8 million people
consumed content
on FEE.org in 2076.
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Online ENGAGEMENT

42%
133K
2.8M

1,233%
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THEY THINK THAT IF M B FITS, ANOTHER

MUST LOSE - BUT I REE I , BOTH PEOPLE

CAN BENEFIT

FEE’s award-winning Democratic
Socialism Debunked video went viral,
earning nearly 1.5 million views over its
debut weekend.

Another one of FEE’s viral videos, Elijah the
Inventor, profiled the incredible life story

of inventor and entrepreneur Elijah McCoy.
55% of this video’s viewers were minority,
female Facebook users.
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Harvard University enrollment

FEE’s content appeared before
3 million people on Facebook
in December 2016.

1 million
visitors to FEE.org monthly

Popular FEE.org article

On mobile devices

From social media

88% of Millennials get news
from Facebook

New visitors

Under 27 years old
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YOUTH Beginning in 2017, FEE’s three-year

EDUCATION  Youth Education & Audience Research YEAR combines creative video and
& AUDIENCE (“YEAR") project will provide FEE and audio production with rigorous
RESEARCH the larger freedom movement with a audience research to measure the

effectiveness of media, messaging,

deeper understanding of:
and distribution strategies on various

) ) i ) segments of the audience.
@ the learning experiences Millennials seek,

@ the messages about freedom that resonate

well with young people, and Seed funding for YEAR has been

. . . enerously committed by the
@ which media and delivery channels J Y 4

Millennials prefer. John Templeton Foundation.
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REVENUE and EXPENSES: Triling Three-Year Average Fiscal Year 2016 FINANCIALS

As of March 31, 2016, the end of FEE’s last complete fiscal year. As of March 31, 2016, the end of FEE’s last complete fiscal year.
Revenue

Expenditures

4.6M
DETAILED EXPENSES
3.95M B Student Programs B Publications
$1,536,444 $621,171
Website & Online Outreach ] Administration & Development
3.3M $894,527 $850,234

TOTAL FY16 EXPENSES

$3,902,376

2M

NET ASSETS

Fiscal Year ‘12 Fiscal Year ‘13 Fiscal Year ‘14 Fiscal Year ‘15 Fiscal Year ‘16 $ 7 4 9 7 o 74
| |
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“FEE punches way above its weight
in reaching future ‘influencers’ who will
populate academia, business,
the media, and legal circles.”

—]John Fund, FEE Alumnus

National Affairs Correspondent, National Review

Senior Editor, The American Spectator

ALUMNI Board

ROMINA BOCCIA
The Heritage Foundation

CALEB O. BROWN
Cato Institute

ZACHARY CACERES
Startup Cities Institute

BOB EWING

Mercatus Center

PHIL FRAIETTA
Bursor & Fisher, PA.

LANA LINK

Moving Picture Institute

STEPHEN MACASKILL
The Bitcoin Store

ROBERT ANTHONY PETERS
Actor & Producer

CLARK RUPER
Atlas Network

GONZALO SCHWARZ
Archbridge Institute

“What really impresses me is the way
FEE is concerned for broader social and ethical
issues related to economics. | had always thought
of entrepreneurs as ‘evil businessmen’ out to get
the ‘little guy.” Through FEE’s online course, |
learned how markets work and about the
importance of entrepreneurs in the economy.
FEE has shifted my whole outlook.”

—Nik Wight, FEE Alumnus
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No one V\;hO gives to FEE isam name on a mailing list. We kRow
you have many other places wh ou could invest your resources.
When you choose us, we are gra oful and you are much appreciated.

We welcome your feedback and suggestions on everything that we do.

To all our sﬂ)porters—donors S Jgﬁents readers—tfiank you for
partnering.with  @mindispensable part of the sf
bl e ing i day at FEE. —~———




FE FOUNDATION for
ECONOMIC EDUCATION

1819 Peachtree Road NE, Suite 300
Atlanta, Georgia 30309
FEE.ORG



